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The world today faces multi-faceted challenges, ranging from the ongoing

impacts from Covid-19 pandemic, geopolitical struggles that led to tremendous
human suffering, economic difficulties that affect all regions, and the fast pace
of technological changes that threaten to leave a large portion of the world’s
less fortunate population behind. All these challenges are inextricably linked
together and tied to the global sustainability agenda. At the same time, as the
world is grappling with many short-term challenges, there is a risk that vital
long-term priorities will be put on the back burner, including climate change,
biodiversity losses, and social and economic inequalities.

Members of the Global Compact Network Thailand, now numbering
over 100 companies and organizations, are committed to upholding the 10
principles of the UN Global Compact, as well as incorporating the 17 UN
Sustainable Development Goals (UN SDGs) into their core business operations.
These principles and values will help guide us in tackling both the short- and
long-term challenges.

Generating business growth while enhancing sustainable development
requires time, effort, resources, and investment. However, | believe that
this investment is definitely worth it, for the failure to do so would bring
significant adverse impacts. If we focus solely on short-term profits without
taking a long-term view, without preparing for the future by developing our
human and social capital and careful stewardship of our environment and
natural resources, without investing fully in enhancing our education system
and cultivating innovations, the consequences would be massively expensive
in terms of real economic damages and lost opportunities.

During the past year, Thailand has showcased the concepts of “BCG
Model” — the bio, circular, and green economic development on the global
stage as chair of the Asia-Pacific Economic Cooperation (APEC). Putting
the BCG strategy into practice successfully requires large-scale and well-
coordinated efforts from multiple sectors. We need innovations to better meet
the needs of consumers while caring for the environment, new generations of
leaders who are well-versed in new disciplines, as well as new financial structure
to support all these investments and preparations. All these efforts,
if effectively directed, will lead to a big payoff — which is a more resilient
and sustainable economy.

GCNT and its members are ready to support and drive these efforts forward
for the betterment of our society, strengthening our economic performance
while preserving our environment for the health and well-being of our children,

grand-children, and all our fellow global citizens.

SDGs 17 HaU2 utdusannIsWugIuUDY
MsaLiussAv d:=ydgunviRLs1Iawisasuiia
AunvuAIWMMelus:g:auuazs:g:412



g Thoughts and Perspective

asvNEBIUdYNISAUIAY

CIRCULAR BUSINESS

ANASSAD AdavKanuovlandvdiu

"FNEMWNNNVMAST 1DNBU La:Us:s16U
nusuasauaswikinaus:ssUlagniy
LASUTNDDEIOUADSY”

‘Uizmﬂl‘wwaqLiwﬁwﬁqagj‘lu‘dwnmﬁu?ﬁymﬁmgﬁuaq
DUAR L‘ﬁaﬁuvjammW%immaaﬂimmfuuazﬂmmwﬁmm
Fuimdoudenunioufuiiofuanuudsunlasszerenn e
BCG Model T1iAaysauNNIsuuInILATugRazinIn tasugia
vy uasiAsugiadiden iethienanuldiuisumadiu
NINYINTUAZAUNAINNAIENTININUIYTUINITAUANS
uimsianisulousiidaiaunazinalulad Woudsemelne
guszmaulan senisasuaiiedneninainaislulssine

Tanglumsiaunasegialnedadunisdnassninens
ognafiusgAnsnmiieliiAnuszAnsuagean vssmdym
Balassadeiineliinnisnszanvesnadulamaassia
Tnvenddnen mainieniay enwu wasUseanwu §rens
Empower uazA11137110 Lﬁamﬁmﬂism%ﬂimawLﬁwgﬁa
GRRNIVERR

welinmewaniididuronasugivlnefaty sy
HoasamdnAndienszuiuiaiiuand sllegraduds agite
nsouauAALUUGL Wanirstelentaanninensiidey
§1fm Circular Design wieniseenuuumyuisy Fudunddy
insesiloddnluduniweinisidouniy Tnseniziunia
gafafifumdamdnlunisduiadeuiasugiavestssing
\utfuies CIRCO Hub UssamalneTednsadu ietaeliyaains
nagsRa awrsnudsunssuiuiedlunisude Soul
BausgaunisaliiunszuIuniseenuuunyuisy dudu

sugws nsying13s

WoudEMSaUIAL
indaunslnausanduIWn
uKvuUs:tnAlng

A5¥UIUN1S (Methodology) AfFuuuUNIIAITNAR 910
Usginelusasiaus waluiwazeaniuulag CLICKNL the
Dutch Creative Industries Knowledge and Innovation
Network TnefilihminefiavadiesdnsiisomesUssmdlng
@11 Circular Design 100 a3Ansaelul 2022
Msasatuiitivadieanundiladn gsiearldilenta
mm?ﬁmuﬂaqnawéqiﬁaLLazﬂaqwémsﬁwmmsaaﬂu:uu

I a

ATEUIUNSHARAUAILALUSNS LAaS It uTloE 254

U

Inthis era of global progressive transition towards a future,
Thailand is at the turning point and going through several
changes, to restore the people’s quality of life, increase social
equity, and drive the society to become resilient and ready for
long-term changes.

The Circular Design methodology is one of the crucial
tools for Thailand’s sustainable futures, to help them see
resources with new eyes, create new values, learn through
experiences, and start the change from within their companies.
This methodology is based on the research of TU Delft,
designed and developed by CIRCO in the Netherlands, and
supported by CLICKNL (the Dutch Creative Industries
Knowledge and Innovation Network).

In Thailand, CIRCO Hub Thailand is the initiative born from
the cooperation between the Office of National Higher
Education Science Research and Innovation Policy Council
(NXPO) and Global Compact Network Thailand, with the goal
to build skills and capacity in circular design for 100 pilot
companies within 2022.

This journal illustrates how leading businesses started to
apply the CIRCO methodology, including circular design and
business strategies, to develop and create new products and

services that align with the circular economy in Thailand.
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Circular economy is the concept of
managing the cycle of resources. From
a straight line - produce, use then
dispose, to a closed system cycle by
effectively reducing waste or no leftover,
which leads to building a business to
grow sustainably.

For Thailand, the BCG economy model has
been established as a national agenda
to achieve the international goals, which
are derived from Bioeconomy, Circular
Economy, and Green Economy. The first
urgent agenda is to emphasize the
development of 4 strategic industries,
which are food and agriculture, health

and medicine, materials energy and
biochemistry, and tourism and creative
economy.

National guidelines for the circular
economy including the government
policy have jointly developed facilitating
factors to help promote and motivate
entrepreneurs in various dimensions.
Also, consumers need to 'accelerate’
to understand and 'start’ to follow the
circular economy by adjusting their
daily behavior to create awareness,
reducing - reusing, and selecting
environmentally friendly products.
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Deesawat is an all-in-one woodworking
process factory with highly skilled
craftsmanship and design driven.

“Many people may see the circular economy
as a form of business, but we see this as a
very basic foundation. Because our working
principle considers the least amount of
wood waste from our high-value teak or
padauk wood. At present, the challenges

in production have been proved by the
BCG, but we still maintain the value of
using raw materials to be the most cost-
effective. How can customers use our
products as long as possible? Along with
the storytelling in more new directions to
make people see that wooden furniture
is valuable and the worthwhile legacy of
the family.”
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Legacy River Kwai Resort
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The Legacy Legacy River Kwai Resort is a Zero Food Waste Resort, where all ingredients
are circulated and used wisely, not turning into a piece of waste at all by managing
food waste or leftovers. This led to the establishment of the Legacy Circular Economy
Learning Center to promote education and dissemination of practices toward becoming
Zero Food Waste, as well as being a host for pushing and collaborating with various
agencies for better environmental protection.
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Plan Toys is the toy business started 40 years ago with the concept
of a business idea that does not exploit society and the environment.

Until today, Plan Toys has seen everything as an opportunity. From
cultivating learning and developing through play, eco-friendly to sustain-
able play. Let's get to know this sustainability pathway with Mr. Kosin

Wirapornsawan, Managing Director of Plan Creations Company Limited.

Sustainable Play

Our sustainability comes from triple P —People Planet and Profit. To
begin with, we have to ensure that the design would respond to the eco-
friendly innovative production and children’s development, along with
the return to take care of the society and the surrounding environment

and people in every stakeholder.

l-‘}\fg Global Compact
W& Network Thailand

The Turning Point

We are focusing on the opportunities.
There are still many people who want access
to good toys but may not have enough
purchasing power or storage space. The
acquisition of a new business model like a
subscription or a toy library should be a good
answer. | think the turning point here will be
the driving force behind the story. Seeing the
trend of sharing economy and grabbing this
important opportunity is a good chance for

people to have access to more toys.

Passion for Betterment

To create sustainability, the business must
make a profit. Plan Toys tries to understand
the currents of the changing world. There
are many opportunities that can be used by
maintaining both business product standards
and employees' welfare.

The important thing that arises from the
extension of the new business model is the
impact on society and the environment is
quite large. If we can rotate one toy, which
is a result of a production process that takes
a lot of time and energy, we can reduce the
amount of carbon footprint of the whole
process. Everything that has been done will be

valuable and make the environment better.
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Earthology

Earthology Studio was born from a circular
economy standpoint. The name literally derives from
a combination of two words: Earth, which refers to
textiles, and Technology, which is necessary to bring
innovation into the work of textile materials.

PET bottle chips were mixed with hemp fibers or
pineapple leaf fibers from farmers. These products
create a career for local housewives close to the source
of raw materials. Along with the future with the clothes
turnover service for repairing to extend the longer life
for each cloth.

The key message that Earthology Studio wants to
communicate to society through fabric and design is
that innovation and goodwill can continue to make the
world a better place. Then the consciousness of loving

the world and the environment will follow.

Global Compact
Network Thailand

WHY IT MATTERS?
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C.P. Group's Climate Smart Agriculture: Balancing Food
Security Amidst Climate and Geopolitical Volatility

One of the toughest challenges for the food industry is
ensuring cooperation and aligning climate actions of the
various actors throughout the global supply chains, including
over 350 million smallholder farmers. Capital constraints,
limited access to technology, knowledge gaps around climate
change, including mitigation and adaptation measures, and
the dominance of conventional farming practices are all
obstacles to the food industry achieving the ambitious
climate goals.

“We need to bring every stakeholder on board on the
journey to decarbonise our agri-food systems, including those
from the transportation, freight, warehouse, inventory, and
logistics sectors that are part of the global supply chain.

There is also a need to identify and prioritise suppliers and
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products with significant environmental impact in order
to encourage wider decarbonisation efforts,” stated
Suphachai Chearavanont, CEO, Charoen Pokphand Group
Co., Ltd. (C.P. Group).

“Technology and innovation are key drivers of
strategy for C.P. group to tackle challenges throughout
the value chain. The Food and Agriculture Organisation
(FAO)’s Climate Smart Agriculture Framework is reflected
in C.P. Foods’s reformulation of animal feed products,
which leads to lowering nitrous oxide emissions by more
than 100,000 tons of CO,-equivalent per year.”

“We are actively exploring the use of new technologies
such as blockchain, agricultural drones and satellite
imagery to improve efficiency, reduce waste and bring
transparency into supply chains for both agricultural and
livestock products.”

Thai Rice NAMA, a partnership between the
governments of Thailand, Germany and the UK,

encourages local small-holder farmers to shift to
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low-emissions rice farming, which significantly reduces

methane emissions. This partnership has inspired C.P.
Group to train 27,000 rice farmers throughout Thailand
with the same low-emission rice cultivation techniques,
leading to a nearly 40% reduction in carbon footprint for
white rice, and 8% reduction for Hom Mali rice.

Global partnerships and climate advocacy are also
key to transformation. To this end, C.P. Group is working
\ﬁ\a’lﬂ:? with close to 90 member companies of the UN Global
' Compact Network Thailand to strengthen cooperation
among the public and private sectors and civil society.

“By combining our strengths and targeting multiple
levels of industry, including that of the food production
sector, the fight against rising temperatures has a
higher chance of succeeding in the short period of time
that we have,” concluded C.P. Group,’s CEO.




4" Sustainability Spotlight

3 i 8 Gaoucaom i 9
ii | &

22

CIRCULAR MARK

2aINWAOATUAKUULSEU 1aSUAIULUIDUDVRUSINA

USUNEAEEY UWALNDIY S1AQ (UKIBU) H3D SCGP 1URDVIUSSAD
AldSunanwaanAtuARUUSEU KD Circular Mark S:UUSUSDvVaaIN
Aponuuulludayaus:naumsdadulidandadhHSURUSINA wSauAuAU
WuroviindhATYE HSUNODRNEaND:308NaNAUSUA aSulomanions
aanalugnauRdavunatiaduazudounsodunolura:chous:ina

udanssuAIUWaanATUA USATSs uazlvaduuay SCGP JviAadu
WWadulpdoussAvIRLaulapgvgvdunIunsauULUIAQ ESG uazasivo
s:uulASUSVEUYDVMSUSINATRIAGTUlUZVAL a$1vlomaniussio
{RAuDVANSluNISODUAUDVAIILUADVNISUDVRUSINA LazaDasu
AULIOSAISOINNIASTAdELEUAU

I "CIRCULAR MARK Jutngpviionii
ATUAINIVNISAANQ dVLaSUWaQATUN
Kyusunvluta:cdious:ina
asivANuUuudvlRAVLUSUASUM
wa:twuAIUawIsatunsudodu
upvuUs:tnAlng"

ESG 4 Plus uudUjuaiwandu
godiu

MNANNEITUMNTBULIAR ESG Uaz
vinasegRanyuioy Ansgniindenisld
n¥wenses1adudn Wasusugdeny
ansuaush ndeusuiiefunisivdsuudas
anwgiionnia SCGP lavinnisvened ESG
4 Plus $aUsznoudie "is Net Zero-
Go Green-Lean wiftouan-613uile” Taodi
Wannnegegads n1sdieligsiouasgd
dnldduussgauaeninislussezdy
wazszozornienIsiAulafidedy uley
yhunaanumsaiiBsunamasaim




23 GCNT ISSUE 9 | DECEMBER 2022 5&@

Ve Global Compact

"
n =

KannsuSHIsHovlgAtuAIRgVEU
uUdv SCGP

WalgAuAINAISTIUREY Usenausiig
nssnaznyuisuveniidildauld nsld
wazutatiu migeuusuwazUuUABuNslHm
nstnduanldlml msiuruasfugstunen
AT uaznszuaunIsHARLaznISnsnens
ndualdln Tnesuiunu 4 Sumeuddey ldud

1) Green Manufacturing

% ALTUVILAIUAS:UIUANSWNAARLTU
0ascip&vU0doUAI8LIASTIUSAU
lan (World Class Operation)

O 2)Upstream Supply Chain &ns:QuU
AsSanisuavssaddudl Tagns

aS$10ANUITULIVIRAUAMLAzASSTD

Ao SWauLNagnvevEiu

3) Downstream Supply Chain
Y, a$wAuAIWUGRRaaLa:NusInA
Uaroth lagwaaduAiuazusnis
RasioyarAiwuua:tdudasda
Foudadou LWoaDUAUDVAIIY
GovmsanA

/D 4) Advocating & Promoting
(\_/g_-\ SD Concepts dvulaSULWNEUWS
wuINIVNISWAUIAGEUlRAU
Wiodulaidennndu wazouudoniv
Youirdouazaduayuiiaoauduudo
wUo:ludAdWIAgITaVHEDADIY

Juwuslagasvnmuy

19 <

uanvnaanNanduRnyuisuaziduns
weounstoyanandnsiniuiinsreduindeuiu
Juslnaudn dudueredioudnsdenisaniunis
v J A Ao | 1 )
MuANuSsEunianulusalalazadannudeiu
ungnén suaziludiunislunistuindeuuay
atuayun1sasunginssun1suslnandn i

wazAusndedulinaroduaselaludeny

SCGP aims to create innovative products, services, and solutions to meet
customers' diverse conceptual frameworks while driving sustainable business
growth per ESG guidelines and Circular Economy principles to recognize
resource efficiency. Transitioning to a low-carbon society must deal with

the ongoing climate change.

SCGP has continued the implementation of the SCGP ESG Pathway this year
and has expanded its performance to the ESG 4 Plus guideline:

1. Set Net Zero

2. Go Green

3. Reduce Inequality

4. Embrace collaboration
These also plus fairness and transparency to meet the vision of
"Regional leader in integrated packaging solutions with a variety of
innovative products and services, and sustainable business operations,"
with the ultimate goal of assisting businesses and stakeholders
meet short- and long-term expectations for sustainable growth, even

amid ever-changing situations
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1) Life Cycle Thinking Advfivdndnsnsls
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2) 12Rs: Circular Products A10v&ivnsid
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3) Resource Use Efficiency + Value Added
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CIRCULAR MARK is the first environmental label used
to market revolving products domestically and
internationally, emphasizing SCGP's leadership in the
Circular Economy and strengthening the brand, increasing
Thailand's competitiveness, and demonstrating quality,
credibility and sustainability of the product while following
SCGP's strategy and business vision.

CIRCULAR MARK is seen as a valuable tool for marketing
products for regional and global markets. It is adopted to
reinforce its leadership in the Circular Economy, strengthen
the brand, and increase the country’s competitiveness. It
guarantees that products and packaging design follow the
Circular Economy principle, including facilitating material
circulation, using an environmentally friendly production
process, and proper waste management at the end of its

lifecycle. The process acts as a role model for the industry.
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We are familiar with 5R for sustainable
waste disposal: Reduce, Reuse, Repair,
Recycle, and Reject. From now on, let's
move forward for a sustainable world with
12R towards the goal for a bigger and more
sustainable world.

01 Remember what you have bought
before?

02 Respect the value of the goods and
resources of this product.

03 Refuse to consume more if it is not
necessary.

04 Reduce waste and overconsumption.
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05 Reuse as many times as possible
before buying something new.

06 Return the used items back to the
manufacturer under the responsibility
policy.

07 Refill the product into reusable
packaging. Avoid using single-use
plastics.

08 Repurpose new value from materials
or leftovers. Resurrect in a new and
different way.

Return

AudouavAluldudinauluginaa o1n
ulgurgAMUANUSURQBDUUDIRWAC

& ACTION : dorHuaAaSHUINEFUA
pg1vgLUnsursinaa:daviduyasudu
LUALODSIBUAD

28

Repurpose
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09 Rot the leftover food or organic waste
into compost. Nothing is landfilled.
Rot 10 Restore the natural resources around
the living or operation area.
Repair damaged items, and use them
until the end of life.
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Recycle process might be too difficult,
but it's worth it if you can actually
complete it.
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The circular economy is not just an option, it is
the “survival” of a business that makes a greater
advantage. These are 6 steps for a circular economy
business.

Step 1: Rethink the way you think about doing
business. Leading countries around the world are
driving the issue at full speed.

Step 2 : Product design is the heart of a business.
Good design should be started from the design
of the production process while still meeting the
needs of users.

Step 3 : Turn the product life cycle into a circle by
turning from a straight-line life path (Take-Make-
Waste) into a circular life cycle (Make-Use-Return).
Step 4 : Transform the business into the concept
of Product as a Service for post-consumer
management, like a rental system or after-sales
repair service (Refurbish).

Step 5 : Three processes you should start working
on are measuring and monitoring the energy
consumption, checking the efficiency of raw
materials, and product life cycle assessment.
Step 6 : Clear communication should be done with
stakeholders throughout the business process to
create a truly sustainable consumption culture.
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